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Do the next two steps individually and not influenced by the others:

1. Choose a dominating archetype for your idea: defines the main
brand personality

2. Choose a supporting archetype: potential for differentiation

3. Share and agree on one combined archetype in team.

You can use the template on the next page.

COMBINE TWO ARCHETYPES TO SHARPEN THE BRAND PERSONALITY AND CREATE
SOME ADDITIONAL TRIGGERS FOR STORYTELLING
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